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Exercise: Developing a Risk Awareness Campaign
This step-by-step exercise helps design targeted risk awareness initiatives:
1.	Define campaign objectives:
· Identify specific behaviors you want to encourage or discourage
· Establish measurable outcome goals (e.g., 50% increase in reporting)
· Define success criteria and evaluation methods
2.	Segment your audience:
· Identify primary audience groups with different needs
· Map their current awareness levels and specific risk exposures
· Determine motivators and barriers for each group
3.	Develop tailored messaging:
· Create core messages addressing each group's specific risks
· Adapt delivery methods to each group's preferences
· Incorporate real examples relevant to each audience
4.	Create a multi-channel communication plan:
· Select appropriate communication channels for each audience
· Schedule communications to avoid overload
· Plan for reinforcement through different formats
5.	Establish measurement approach:
· Define key metrics aligned with behavioral objectives
· Create baseline measurements before campaign launch
· Establish regular measurement points to track progress
6.	Implement, measure, and refine:
· Launch campaign with high-visibility kickoff
· Collect feedback and measure early results
· Adjust approach based on initial outcomes
This structured approach creates awareness campaigns that drive actual behavior change rather than merely transmitting information.
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